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ABOUT SUPERCHARGE LAB
Supercharge Lab is an artificial intelligence company that analyzes human
approaches to decision making and applies it to practical corporate
functions like sales, marketing, and strategy. 

Founded in March 2020 by award-winning serial entrepreneur, Anne
Cheng, Supercharge Lab launched the Sigmund brand in August 2021 and
has since worked with a singular focus of shipping solutions that reduce
human effort and increase our capability to scale businesses quickly and
effortlessly. 

Supercharge Lab currently operates in North America and Southeast Asia. 
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ABOUT SIGMUND

Your competition's paid, organic, and content strategies
Search terms that flow into your website
The psychological triggers of your audiences
Your past paid and organic strategies
Attribution of traffic to your site

B2B agencies, consultancies and service providers can now scale
quickly, get lighter, faster, and better
Single platform that drives outcomes in content marketing, SEO,
performance marketing, and optimizes funnels
Focus on customer relationships, leave the execution to us
Cost efficiencies with economies of scale

One-click marketing strategies in fifteen seconds that consider:

A data-driven expert marketing platform for the modern digital-first economy
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Customer delight is the Holy Grail of customer service. It's what
we all strive for, but what is it, exactly? Put simply, customer
delight is making your customers happy – really happy. It's
exceeding their expectations and going above and beyond to give
them an experience that they'll never forget.

So how do you achieve customer delight? There's no one-size-
fits-all answer, but there are a few things you can do to get
started. Firstly, you need to understand your customers. What
makes them tick? What do they want from their experience with
you? Once you know that, you can start delivering on those needs
and wants.

PREAMBLE



WHAT IS AN IDENTITY GRAPH?
Based on their experiences with a product or website across a variety of devices and identifiers, an identity graph
offers a single, comprehensive view of consumers and prospects. For millions of users' real-time personalization
and advertising targeting, an identity graph is used. Identity graphs are a type of artificial intelligence (AI) that
uses big data and machine learning to create a profile of each customer. The profile includes all the customer’s
interactions with your organization, as well as information about the customer’s demographics, interests, and
social media presence. In order to provide a consistent, comprehensive view of the consumer, many sorts of
identifiers are linked together. Additionally, an identity graph may quickly link new consumer identifiers to profiles
and preserve profile information.

To comprehend the customer journey in chronological order or to provide recommendations to complete a
purchase, identity graphs can offer a 360° perspective of the consumer. Building customer data platform (CDP)
solutions with a focus on privacy regulation compliance is also made easier with the use of an identity graph. Many
advertising and marketing firms, brand and marketing organisations, advertising agencies, holding companies, and
web analytics providers, turn to identity graphs as a major answer.
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WHAT IS CUSTOMER DELIGHT?
The goal of customer delight is to create a positive association between your company and the customer, so that
they are more likely to return in the future and recommend you to their friends.
Measuring the success of your customer delight strategy can be tricky, as there are many different factors to take
into account. However, there are a few key indicators that you can use to get a general idea of how well you’re
doing.

One of the most important things to look at is customer satisfaction. This can be measured through surveys or other
forms of feedback, such as social media sentiment analysis. If customers are happy with their interactions with your
company, they will be more likely to return in the future and recommend you to their friends.

Another thing to consider is customer loyalty. Loyal customers are more likely to stick with you over the long term,
even in tough times. You can track customer loyalty by looking at things like repeat purchase rates and
subscription rates.

Finally, you can also look at customer acquisition costs. If it’s costing more to acquire new customers than it is to
keep old ones, then your customer delight strategy is probably working well!
There are many different ways to measure the success of your customer delight strategy, but these are some of the
most important indicators. By tracking these metrics over time, you can get a good idea of how well your strategy
is working and make necessary adjustments as needed.
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WHAT CUSTOMER DELIGHT MEANS FOR YOUR BUSINESS

In today's age of big data and analytics, customer delight
is more important than ever for businesses. By
understanding and leveraging identity graphs, businesses
can create a more personalized and delightful customer
experience.

An identity graph is a data structure that links together all
the different identifiers associated with a particular
individual or entity. This can include things like name,
address, phone number, email address, social media
profiles, and purchase history.

By understanding how all this data is connected,
businesses can create a more complete profile of each
individual customer. This allows them to provide a more
tailored experience that meets each customer's specific
needs and desires.

For example, if you know that a customer has recently
moved to a new city, you can send them a special offer for
a local restaurant or store. Or if you know that they are
interested in a particular product, you can suggest it as a
recommended purchase on their next visit to your website.
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Another way businesses can provide an excellent
customer experience is by using artificial intelligence (AI).
AI can be used to automate tasks such as customer
service, marketing, and product recommendations. This
allows businesses to provide a personalized experience for
each customer that is tailored specifically to their needs
and interests.

In addition to providing a more personalized experience,
identity graphs can also help businesses identify potential
customers who may be interested in their products or
services. By analyzing demographic data and purchase
history, businesses can identify groups of people who are
most likely to be interested in what they have to offer.

This allows businesses to target their marketing efforts
more effectively, resulting in more sales and greater
customer delight. Thanks to big data and analytics,
identity graphs are now within reach of businesses of all
sizes. So, if you want to create a more delighted customer
base, it's time to start leveraging identity graphs for your
business.



USING TECHNOLOGY TO CREATE
DELIGHTFUL CUSTOMER EXPERIENCES
We are all familiar with the saying that the customer is always right. In the
digital age, this has never been truer. Customers have more options than
ever before and can easily switch to a competitor’s product or service with
the click of a button. This means that businesses need to focus on
delivering delightful customer experiences to keep them happy and
ensure they don’t defect to a rival.

For example, if a customer visits your website, you can use identity graphs
to track their behaviour and understand what they are interested in. You
can then use this information to personalise their experience on your
website, for example, by recommending products or services that they
may be interested in. This not only delights customers, but also increases
the chances of them converting into paying customers.
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IMPORTANCE OF IDENTITY GRAPHS
The use of identity graphs is becoming increasingly important as customers move away from traditional channels
such as websites and move towards new channels such as chatbots and voice assistants. Identity graphs allow
businesses to track customers’ behaviour in these new channels and deliver personalised experiences that
exceed their expectations.

The rise of chatbots and voice assistants presents a huge opportunity for businesses to delight customers with
personalised experiences. Chatbots are computer programs that allow people to communicate with businesses
via text messages or voice commands. Voice assistants are similar but allow people to communicate with
businesses via voice commands only. Both of these channels provide a great opportunity for businesses to deliver
personalised experiences as they allow customers to interact with businesses in a more natural way.

For example, if a customer asks a chatbot about your products or services, the chatbot can use identity graphs to
track their behaviour and understand what they are interested in. It can then use this information to personalise
the conversation by recommending products or services that they may be interested in. This not only delights
customers, but also increases the chances of them converting into paying customers.

The same is true for voice assistants. If a customer asks a voice assistant about your products or services, the
voice assistant can use identity graphs to track their behaviour and understand what they are interested in. It can
then use this information to personalise the response by providing recommendations for products or services that
they may be interested in. This not only delights customers, but also increases the chances of them converting
into paying customers.
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POSITIVE REINFORCEMENT
In today’s world, customers are more connected and vocal than ever before. They have access to more
information than ever before, and they are not afraid to use it to make their voices heard. This new age of
customer empowerment has led to a heightened focus on customer delight, as companies strive to create
experiences that exceed customer expectations.

One of the best ways to create a delighted customer is through positive reinforcement. This involves recognizing
and rewarding customers for positive behaviors, such as making a purchase, referring a friend, or writing a
positive review. When customers feel appreciated and valued by a company, they are more likely to return and
recommend that company to others.

One way to deliver positive reinforcement is through identity graphs. Identity graphs are social graphs that track
the relationships between customers and other customers, as well as customers and businesses. They can be
used to identify which customers are most engaged with a company, as well as which ones are most likely to refer
others.

With identity graphs, companies can quickly identify which customers are most delighted and rewarding them
accordingly. This can help increase customer loyalty and encourage more referrals. In addition, identity graphs
can help companies track the effectiveness of their customer delight initiatives, so they can continue to improve
those initiatives over time.
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THE FUTURE OF SOCIAL MEDIA
As social media networks continue to evolve, they will
increasingly rely on identity graphs to deliver more personalized
experiences to their users. This will result in a new age of
customer delight, where users will be able to enjoy personalized
experiences on social media networks that are tailored
specifically for them.



IDENTITY GRAPH CASE STUDY
As businesses move into the digital age, they are finding new and innovative ways to connect with their
customers. While social media and online platforms have been around for some time, businesses are now starting
to use identity graphs to create a more holistic customer experience.

Identity graphs are a way of linking customer data across different platforms to create a more complete view of
everyone. This can be used to personalize marketing messages, recommend products, and create a more tailored
user experience.

One of the advantages of identity graphs is that they can be used to identify customers who have stopped
engaging with a company. This information can then be used to target these individuals with personalized
marketing messages to re-engage them.

Another advantage of identity graphs is that they can be used to identify customers who are likely to churn. By
targeting these individuals with retention offers, businesses can attempt to keep them from leaving.
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IN CONCLUSION
Thanks to identity graphs, the days of providing a one-size-fits-all customer
experience are over. Organizations can now use AI to create individualized
experiences for each customer. This not only delights customers but also
increases loyalty and encourages them to recommend your company to
others.

Identity graphs are revolutionizing the way organizations interact with
customers. They provide businesses with the ability to understand their
customers on a deeper level, which leads to more personalized experiences
that delight customers and increase loyalty.
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