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ABOUT US
Supercharge Lab is an artificial intelligence company that
analyzes human approaches to decision making and applies it
to practical corporate functions like sales, marketing, and
strategy. 

Founded in March 2020 by award-winning serial entrepreneur,
Anne Cheng, Supercharge Lab launched the Sigmund brand in
August 2021 and has since worked with a singular focus of
shipping solutions that reduce human effort and increase our
capability to scale businesses quickly and effortlessly. 

Supercharge Lab currently operates in North America and
Southeast Asia. 



ABOUT SIGMUND
Your competition's paid, organic, and content strategies
Search terms that flow into your website
The psychological triggers of your audiences
Your past paid and organic strategies
Attribution of traffic to your site

B2B agencies, consultancies and service providers can now
scale quickly, get lighter, faster, and better
Single platform that drives outcomes in content marketing, SEO,
performance marketing, and optimizes funnels
Focus on customer relationships, leave the execution to us
Cost efficiencies with economies of scale

One-click marketing strategies in fifteen seconds that consider:

A data-driven expert marketing platform for the modern digital-
first economy

Sigmund Sales automates the targeting of the right audience on LinkedIn and
email, sending out psychologically optimized messages to your specific target
market and automating responses to interested parties.

Ask Sigmund is a cognitive analytical engine that gains complex business
insights and take actions to help organizations to optimize their performance in
sales, marketing, and more. Ask Sigmund utilizes AI/ML techniques to help
bridge the gap between abundant data and the need to make real-time
decision.

Our consultants can provide expertise and an objective eye to help guide a
business, with different consultants specializing in various industries and areas,
including strategy and management, operations, human resources, finances,
funding opportunities, IT, and sales and marketing, through our consulting
solutions.
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PREAMBLE
Predictive intelligence is a type of artificial intelligence (AI) that uses data mining, machine learning,
and predictive analytics to analyze current data and make predictions about future outcomes. It is
used to identify patterns and trends in data, and to make predictions about future events. Predictive
intelligence can be used to make decisions about marketing campaigns, customer service, product
development, and more.



BENEFITS
One of the key benefits of predictive intelligence is that it can help organizations to extract more
value from their data. This is because predictive intelligence can help organizations to identify
hidden relationships and patterns in their data that would otherwise be difficult to see. By
understanding these patterns, organizations can make better decisions about how to allocate their
resources and what courses of action to take.

Predictive intelligence can also help organizations to improve the efficiency and effectiveness of
their operations. For example, it can be used to identify areas where there is potential for
improvement, or where there may be risks that need to be mitigated. It can also be used to select
the most appropriate course of action for a given situation.

Another key benefit of predictive intelligence is that it can help organizations to identify and assess
potential risks and opportunities. For example, by understanding how likely it is that a particular
product will sell well, an organization can make better decisions about whether to produce that
product. Similarly, by understanding the risks associated with a particular course of action, an
organization can make more informed decisions about whether to pursue it.



LEGACY
SYSTEMS
A legacy system is a software system or application that is outdated or
obsolete. Legacy systems are often characterized by their use of outdated
hardware and software technologies, and they may be difficult or costly to
maintain or upgrade. They may also be difficult to integrate with newer
systems, making it challenging to exchange data or information between
the two. Despite these challenges, many organizations continue to rely on
legacy systems due to the cost and difficulty of replacing them, or
because they still serve an important function within the organization.

THE
PROBLEM
Traditional enterprise data solutions are not well equipped to handle the
volume, variety, and velocity of big data. The traditional approach to data
management is to warehouse all the data in a central location and use
reporting and query tools to access the data as needed. However, this
approach is no longer feasible in a big data world where the volume of data is
too large for this type of storage and processing.



WHERE AND WHEN DO YOU USE THEM?
Legacy systems and data are used for decision making when organizations need to access historical data or information that is not available in
more modern systems. Legacy systems and data can also be used to compare current performance to past performance, or to identify patterns

or trends in the data. Legacy systems and data can also be used to inform decisions about future investments or strategies.



MACHINE LEARNING AND LEGACY
SYSTEM DATA SOLUTIONS
Machine learning can be a powerful tool for improving the value and utility of legacy enterprise data solutions.
By applying machine learning algorithms to data from legacy systems, organizations can gain valuable insights
and predictions that can help them to make better decisions, improve efficiency, and identify opportunities for
innovation.

For example, machine learning algorithms can be used to identify patterns and relationships in data that might
not be immediately apparent to humans, enabling organizations to uncover hidden insights and trends.
Machine learning can also be used to automate processes such as data migration and integration, saving time
and effort and reducing the risk of errors. In addition, machine learning can help organizations to predict
equipment failures, detect fraudulent activity, and more, enabling them to take proactive steps to avoid
problems and improve operations.



DATA MINING AND 
LEGACY DATA SOLUTIONS
Data mining is the process of extracting valuable insights and patterns from large
datasets, and it can be a useful tool for organizations looking to improve their legacy
enterprise data solutions. By applying data mining techniques to data from legacy
systems, organizations can gain a deeper understanding of their operations and
customers and identify opportunities for improvement and innovation.

For example, data mining can help organizations to identify trends and patterns in their
data that might not be immediately apparent, enabling them to make more informed
decisions about their operations. Data mining can also be used to identify
relationships and connections between different data sources, allowing organizations
to integrate their data and get more value from it. Additionally, data mining can help
organizations to identify potential problems and risks, enabling them to take proactive
measures to mitigate those risks and improve their operations. Overall, data mining
can help organizations to extract more value from their legacy data and systems and
improve the efficiency and effectiveness of their operations.



PREDICTIVE ANALYTICS AND 
LEGACY DATA SOLUTIONS
Predictive analytics is a field of data analytics that involves using statistical models and
machine learning algorithms to make predictions about future outcomes. It can be a
powerful tool for organizations looking to improve their legacy enterprise data
solutions, as it allows them to identify potential problems and opportunities before
they occur.

For example, predictive analytics can be used to identify trends and patterns in data
from legacy systems that might indicate a potential problem or opportunity. For
example, an organization might use predictive analytics to identify trends in customer
data that suggest a decline in customer satisfaction, or to predict equipment failures
before they occur. By using predictive analytics, organizations can take proactive
steps to address potential issues and capitalize on opportunities, improving their
operations and decision-making.



ONE

Understand customer behavior and
preferences – by understanding past
behavior, organizations can better predict
future behavior and preferences, and
design products and services that are more
likely to appeal to customers.

TWO

Identify potential risks and opportunities
– by identifying potential risks (such as
market disruptions or financial instability)
and opportunities (such as new market
niches), organizations can take steps to
protect themselves from potential losses or
capitalize on potential gains.

BENEFITS OF PREDICTIVE INTELLIGENCE

THREE

Predict consumer demand – by
predicting consumer demand, organizations
can ensure that they have the right products
in stock at the right time, reducing the need
for costly inventory management.

FOUR

Improve decision making – by analyzing
past data and trends, predictive
intelligence can help organizations to make
better decisions about everything from
product development to resource
allocation.



USE OF PREDICTIVE INTELLIGENCE
One area where predictive intelligence can be particularly useful is in the field of marketing. By using
predictive analytics, businesses can gain a better understanding of their customers’ preferences and behavior,
which can help them to target their marketing efforts more effectively. Predictive intelligence can also be used
to improve customer service, by anticipating the needs of customers and providing them with the information
they need before they even ask for it.

In the area of finance, predictive intelligence can be used to improve decision-making around risk
management. By analyzing past data, businesses can develop models that predict various types of risk, such
as credit risk or market risk. This information can help organizations to make more informed decisions about
where to invest their money and how much risk they are willing to take on.

Predictive intelligence is also proving useful in the field of health care. By analyzing past data about patient
outcomes, doctors and hospitals can develop models that predict which patients are most likely to experience
certain adverse events. This information can then be used to improve patient care by helping healthcare
professionals to target their resources more effectively.



IN 
CONCLUSION
The use of predictive intelligence is not limited to large
organizations – even small businesses can benefit from
its capabilities. For example, predictive intelligence can
be used to identify new markets for a business to enter,
or to optimize marketing campaigns.

The bottom line is that predictive intelligence has the
potential to help organizations of all sizes become more
innovative and efficient. If you’re looking for a way to
boost your organization’s performance, consider using
predictive intelligence as part of your strategy.
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